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浙江省2015年4月高等教育自学考试

经贸英语试题
课程代码:02635

  请考生按规定用笔将所有试题的答案涂、写在答题纸上。

选择题部分

注意事项:

  1.答题前,考生务必将自己的考试课程名称、姓名、准考证号用黑色字迹的签字笔或钢笔

填写在答题纸规定的位置上。

  2.每小题选出答案后,用2B铅笔把答题纸上对应题目的答案标号涂黑。如需改动,用橡

皮擦干净后,再选涂其他答案标号。不能答在试题卷上。

Ⅰ.Multiplechoice.(20%)

1.Thoseconcernsalsoapply   LehmanBrothers.

A.to B.for C.in D.with

2.Theyarehopingto   theJapanesemarketwiththeirlatestproduct.

A.persuade B.penetrate C.project D.propose

3.Youarerequiredtoprepareareportfora   investorinalistedUKcompany(PLC).

A.possible B.probable C.prospect D.potential

4.Customersenjoychoice,andtheirtastes   .

A.variable B.various C.vary D.varying
5.Becauseofthe   competition,wesuggestyouacceptourofferASAP.

A.hot B.fierce C.high D.rough

6.Allsuchdrawingsandinstructionsshallbe   thecontractdocuments.

A.constitute B.consider C.consistentwith D.conformto

7.Itishighlyimportantforthetradertoexpandhisdomainbecause   .

A.theextensionenablesthebuyertomakeasensiblechoice

B.thevendeeisverydifficulttoplease

C.therearetoofewalternativegoodsinthelocalmarket

D.theextensionenablesthepriceofgoodstodrop
8.   therightprice,helostthechancetoexporttheproductstothatforeigncompany.

A.Donotquote B.quotingnot

C.Notquoting D.Havingquoted
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9.Oncethetargetaudiencehasbeen   ,anagency’smediadepartmentdeterminesthe

mosteffectivewayofdeliveringthemessagetothattarget.

A.identified B.indentifying C.identification D.identify
10.Discountfirmsarealsoaddingservicedepartmentsintheirstoresaccordingtoarecent

study   bytheMassRetailingInstitute.

A.release B.torelease C.released D.releasing

11.Weconvertedourdollars   EurosuponarrivinginEurope.

A.into B.for C.in D.as

12.Therewasaheateddisputeoverthe   ofthecompany.

A.owner B.title C.power D.ownership

13.In2008,theretailerset   along-termgoalofzerowasteinallitsstores.

A.forth B.forward C.out D.off

14.Inthepresentcircumstancestheyareunlikelyto   holdinganelection.

A.involve B.risk C.arrange D.renew

15.Ourcompanyisadjacent   ariver.

A.in B.to C.at D.on

16.Someincongresswantto makeiteasierto    dutiesonChineseimportsto

compensate.

A.impose B.expose C.exert D.compel

17.Strongdomesticdemand   textilesinJapanboostedcottonconsumptiontonearly

2.9millionbales.

A.for B.to C.from D.about

18.   youunderstandthisrule,youwillhavenofurtherdifficulty.

A.Once B.Twice C.For D./

19.Thesonwasappointedasthe   tothepresidencyoftheboard.

A.succession B.successor C.predecessor D.offspring

20.Thesalesofthisbrandofmobileincreased   5%lastyear.

A.to B.with C.at D.by

Ⅱ.ReadingComprehension(20%)

Questions21to25arebasedonthefollowingpassage:

  Whenrequestinghisbanktoopenaletterofcredit,theapplicantmustsubmita

completedandsignedapplication.Itisimportantthatinstructionsgiventothebankare

concreteandspecificandinconformitywiththecontractsothatthecreditwillbeopened

exactlyasrequired.Vaguetermssuchas“usualdocuments”or“impossible”shouldbe

avoided.Theapplicationalsocallsforageneraldescriptionofthegoodstobeshipped

becausethebanksdealonlyindocuments.
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  1.OpeningofaCredit
  AnL/Cmaybeopenedanytimebetweensigningthesalescontractandshipment.Itis
totheadvantageoftheexportertohavetheL/Cassoonaspossiblebecausehecanget

packingcreditfromhisownbank.Theopeningofacreditisacontractinvolvingthebuyer,

thesellerandtheopeningbank.Byissuingacredit,thebankobligatesitselftomake

paymenttothebeneficiaryatafuturetimewheneverdocumentsarepresented.Ifthe
strengthandintegrityofthebuyeraresufficient,thebankcanopenacreditwithouthaving
topaytoomuchattentiontothenatureandmarketabilityofthegoodsandwithoutrequiring
anyspecialcollateral(担保物).Otherwise,thebankmayrequiresomeformofcollateral
suchasacashdeposit.Ifthebuyerisnotcreditworthy,thebankmayfixahigherdeposit
rateuptomorethanhalfofthecontractvalueinordertopreventthebuyerfromopeningthe
creditfromthebank.
  2.TypesofCredits
  Lettersofcreditmaybeclassifiedaccordingtothecertaintyofthecommitmenttopay
madebytheaccountpartyandtheopeningbank.
  Revocableletterofcredit
  Thecreditcanbealteredorrevokedatanytimewithoutpriornoticetothebeneficiary,

whichisnotveryusefultotheexporter.
  Irrevocableletterofcredit
  Thecredit,onceopened,cannotbemodified(修改)orrescinded(撤销)withoutthe
consentofallpartiesconcerned,especiallythatofthebeneficiary.
  Confirmedirrevocableletterofcredit
  Anirrevocableletterofcreditcarriesthecommitmentoftheopeningbank.In
compliancewiththerequestoftheexporter,anadditionalcommitmentofasecondbankin
theexporter’slocality,whichisusuallytheadvisingbank,isadded,thecreditbecomesa
confirmedirrevocableletterofcredit.
  Therearemanyothercreditsthatareusedintransactions,butwedon’tdiscussthem
hereindetailrespectively.
21.Whatiswronginapplyingforaletterofcredit?

A.Theinstructionsgiventothebankmustbeconcrete.
B.Theinstructionsofferedbytheapplicantmustbespecific.
C.Theinstructionscanbeindependentofthecontract.
D.Theinstructionsmustbeinaccordancewiththecontract.

22.Whatshouldbeavoidedintheapplicationofthecredit?

A.Clearterms
B.Indistinctterms
C.Contract-basedinstructions
D.Ageneraldescriptionofthegoodstobeshipped
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23.WhenshouldanL/Cbeopened?

A.Assoonasthecontractissigned

B.Beforethebuyermakesthepayment

C.Aftertheshipmentismade

D.Betweensigningthecontractandmakingtheshipment

24.Whenshouldabankmakepayment,afterithasissuedacredit?

A.Whenevertheexporterpresentthedocuments

B.Whenevertheimporterpresentthedocuments

C.Assoonastheimportergetsthegoods

D.Assoonastheexportermakestheshipment

25.WhichofthefollowingL/Csisthemostfavorabletotheexporter?

A.Revocableletterofcredit

B.Irrevocableletterofcredit

C.Confirmedirrevocableletterofcredit

D.Confirmedrevocableletterofcredit

Questions26to30arebasedonthefollowingpassage:

  Theproductlifecycleconceptcandescribeaproductclass(e.g.gasoline-powered

automobiles),aproductform(e.g.stationwagons),orabrand(e.g.theFordTaurus).

ThePLCconceptappliesdifferentlyineachcase.Generally,however,thePLCisusedto

describeindustrysalesandprofitsforaproductideawithinaparticularproductmarket.

Salesandprofitsofanindividualproduct,model,orbrandmaynot,andoftendonot,

followthelife-cyclepattern.They mayvaryupanddownthroughoutthelifecycle—

sometimesmovingintheoppositedirectionofindustrysalesandprofits.Further,aproduct

lifeideamaybeinadifferentlife-cyclestageindifferentmarkets.

  Agivenfirm mayintroduceorwithdrawaspecificproductduringanystageofthe

industryproductlifecycle.A “me-too”brandintroducedduringtheMarketGrowthstage

maynevergetanysalesatallandsufferquickdeath.Or,itmayreachitspeakandstartto

declineevenbeforetheindustryreachestheMarketMaturitystage.

  Marketleadersmayenjoyhighprofitsduringthemarketmaturitystage,eventhough

industryprofitsaredeclining.Sometimestheinnovatorbrandlosesso muchinthe

Introductionstagethatithastodropoutjustasothersarereapingbigprofitsinthemarket

growthstage.

  Strategyplannerswhonaivelyexpectsalesofonefirm’sindividualbrandtofollowthe

generalproductlife-cyclepatternarelikelytoberudelysurprised.Infact,itmightbemore

sensibletothinkintermsof“product-market”lifecyclesratherthan“product”lifecycles,

eventhoughthelattertermismorecommonlyacceptedandmorewidelyused.
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  Howweseeproductlifecyclesdependsonhowbroadlywedefinethemarket.About

80%ofallU.S.householdsownmicrowaveovens,whichwouldleadsometoconcludethat

microwaveovensareatthemarketmaturitystage.Inmanycountries,however,theyare

stillearlyinthegrowthstage—inSwitzerland,forexample,microwaveovenshada

householdpenetrationleveloflessthan15%in1994.U.S.microwavemanufacturerscan

extendtheirproductlifecyclesbyexpandingtheirdistributiontooff-shoremarket.

  Ifamarketisdefinedbroadly,theremaybemanycompetitors,andthemarketmay
appeartobeinmarketmaturity.Ontheotherhand,ifthefocusisonanarrowsub-market,

andaparticularwayofsatisfyingneeds,thenwemayobservemuchshorterlifecyclesas

improvedproductideascomealongtoreplacetheoldones.

26.Accordingtothepassage,Volkswagenbelongsto   .

A.aproductclass B.aproductform

C.aproductbrand D.allofabove

27.Itcanbeinferredfromthepassagethat   .

A.salesofanindividualproductwillabidebytheprinciplesstrictly
B.profitsofanindividualmodelwillfollowthelife-cyclepatterncompletely

C.salesofanindividualbrandwillobservethelife-cyclepatternwithoutanydeviation

D.sometimesprofitsofanindividualproductdon’tagreewiththelifecyclepattern

28.A“me-too”brandinPassageTwoprobablymeans   .

A.abrandwhichIalsohave

B.abrandwhichismadebycopyingothers

C.abrandwhichismadebyimprovingtheotherbrandsinthesamefield

D.abrandothersalsoownormanufacture

29.Whichofthefollowinggroupswillmakeprofitseventhoughindustryprofitsare

decliningduringthemarketmaturitystage?

A.Companieswhichhavetheleadingpositioninthemarket.

B.Companieswhichhaveinitiatedsuchabrand

C.Companieswhichfirstinnovatedsuchaproduct

D.Companieswhichhavethebiginvestmentinpromotion

30.Paragraph5mainlytellsusthat   .

A.microwaveovensareatthemarketmaturitystageintheUnitedStates

B.microwaveovenshadahouseholdpenetrationleveloflessthan15%inSwitzerlandin

1994

C.companiesormanufacturerscanextendtheirproductlifecyclesbyexpandingtheir

distributiontooff-shoremarkets

D.ourviewonproductlifecyclesisdecidedbyhowbroadlywedefinethemarket
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非选择题部分

注意事项:

  用黑色字迹的签字笔或钢笔将答案写在答题纸上,不能答在试题卷上。

Ⅲ.PutthefollowingphrasesintoChinese.(10%)

31.rawmaterial

32.marketingpersonnel

33.billoflading

34.wayoflife

35.know-how

Ⅳ.PutthefollowingphrasesintoEnglish.(10%)

36.饼状图

37.销售量

38.信用证

39.本国货币

40.生活水平

Ⅴ.TranslatethefollowingsentencesintoEnglish.(20%)

41.几种以各种方式(avarietyof)塑造社会的技术将很有可能成为未来交通的特征(v.

characterize)。

42.在做生意时,我们要尽量小心(cautious),避开(stayawayfrom)那些资信状况不好的个人

或企业。

43.在国际贸易中,货运单据往往代表持有人对相关货物的所有权(titletorelevantgoods)。

44.大家一致同意(byconsensus)采取该措施。

45.我们必须按照公司总裁的指示行事(acton)。

Ⅵ.TranslatethefollowingsentencesintoChinese.(20%)

46.Periodicalmeetingsareheldamongrepresentativesofthemembershippinglinesto

discusspoliciesandtofixfreightratesforthedifferentclassesofcargoes.

47.Labelscanhelpcustomeridentifygoods.

48.Marketparticipantsrarelyhavecompleteknowledgeofmarketconditions.

49.Thefiguresareexpressedintermsofapercentage.

50.Friendlycontacts between differentpeoplesfacilitatetheculturaland economic

interchange.
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