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浙江省2015年10月高等教育自学考试

经贸英语试题
课程代码:02635

  请考生按规定用笔将所有试题的答案涂、写在答题纸上。

选择题部分

注意事项:

  1.答题前,考生务必将自己的考试课程名称、姓名、准考证号用黑色字迹的签字笔或钢笔

填写在答题纸规定的位置上。

  2.每小题选出答案后,用2B铅笔把答题纸上对应题目的答案标号涂黑。如需改动,用橡

皮擦干净后,再选涂其他答案标号。不能答在试题卷上。

I.Multiplechoice.(20%)

1.Davidwas   tohismothertoomuch.

A.attaching B.attach C.attachment D.attached

2.Thegoodsshouldhavereachedyoubynow,allowing   somedelayintransit.

A.on B.for C./ D.of

3.Wecanmeetyourdemand   DabaoSODMilkproducts.

A.on B.for C.to D.at

4.Pleasetellmethe   ofthesefoodproducts.

A.original B.originality C.origin D.originate

5.Theflowersaremade   plastic.

A.outof B.from C.of D.upof

6.Theyoungman   muchforpopmusic.

A.thinks B.concerns C.cares D.likes

7.Therearelotsof   oncosmeticstheseyears.

A.advertise B.advertisements C.advertising D.advertisers

8.Successrequires   hard.

A.towork B.work C.working D.works
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9.Successoftheexportinginacountrymeans   .

A.satisfyingtheneedsofpeoplelivinginanothercountry

B.increasinganddiversifyingtheexports

C.speedingthedevelopmentofimports

D.improvingthequalityofproducts

10.Thisreport   thegovernment’splansforlayingofftheworkers.

A.callon B.makesout C.spellsout D.figuresout

11.Hislossis   becausehewronglyjudgedthesituation.

A.inevitable B.changeable C.obvious D.definite

12.Tobeginabusiness,themostimportantthingis   ,narrowlyspeakingitis

money,butactuallyitalsoincludesmachinery,equipments,etc.

A.bonus B.capital C.investment D.stock

13.   isthemostimportantfactorofproduction,theworkerssellitthroughworking

andtheygettheirreward   .

A.Labor,salaries B.Technology,income

C.Knowledge,bonus D.Skill,salaries

14.Alineoffortswasbuiltalongtheborderto   thecountry   attack.

A.protect…of B.protect…from C.defend…of D.defend…from

15.Oncethismediaplanhasbeenputtogether,theagency’smediabuyercontactsthe

media   theclientinordertopurchaseadvertisingspaceortimeatthebest

possiblerate.

A.intermsof B.infrontof C.onbehalfof D.inaccordancewith

16.Thepresidentoftheboardwasconsidering   themanager’sproposaltochange

salesplans.

A.toadopt B.adopted C.adopting D.adopt

17.Discountfirmsarealsoaddingservicedepartmentsintheirstoresaccordingtoarecent

study   bytheMassRetailingInstitute.

A.release B.torelease C.released D.releasing

18.Ifthedecreeisnotobeyed,theoffendingpartyisguilty   contemptofcourtandis

subjecttofineandimprisonment.

A.with B.for C.on D.of
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19.Inordertogetmorecapitaltoinvestintheforeignmarket,thecompanyconvertedsome

assets   cash.

A.in B.for C.into D.as

20.Ifthebuyersfailto   thevesselintime,thesellersshallhavetherighttoclaim

compensationfortheirlosses.

A.disperse B.dispel C.dispense D.dispatch

II.ReadingComprehension(20%)

  Questions21to25arebasedonthefollowingpassage:

Contractsareoftenclassifiedaseithercontractsbyspecialtyorsimplecontracts.

Anotherclassofobligations,sometimesreferredtoascontractsofrecord,areconclusive

legalobligationscreatedbythejudgmentororderofacourtofrecord.

Contractsbyspecialtydependfortheirvalidityontheformalityoftheirexecution.They

arerequiredtobewritten,sealed,anddeliveredbythepartytobeboundthereby.Theusual

formofspecialtycontractisacovenant.Abond,althoughinformanacknowledgementof

indebtednessinsteadofapromisetopay,hasalwaysbeenregardedandclassifiedasa

specialtycontract.Contractsbyspecialtydonotrequireconsiderationorsurrenderofa

right,giveninexchangeforthepromise,togivethemvalidity.Courtsofequity,however,

willnotenforceaspecialtycontractunlessitisfoundedonaconsideration.

Simplecontractsdonotdependfortheirvalidityonanyparticularformalityintheir

execution,butratherontheexistenceofaconsideration.Asimplecontractmaybewritten

orverbal,ormayevenbeimpliedfromtheactsandconductofthepartiesmanifestingtheir

intentions.Itusuallycomesintoexistenceastheconsequenceofanofferandacceptance.In

contractsenteredintobyletter,in mostjurisdictions,theoffer,unlessitstipulates

otherwise,isdeemedtobeacceptedonthepostingoftheletterofacceptance.Inafew

states,however,itisheldthatnoacceptanceexistsuntiltheletterofacceptanceisactually

receivedbythepersonmakingtheoffer.Inasmuchasagreementmustbeineffectinorderto

createacontract,anymistakeinsettingforththetermsoftheofferoracceptancethat

shouldbeapparenttotheotherpartynegatestheagreement,andnocontractwillarise.A

mistakeastosomecollateralmatter,however,willhavenoeffectonthecontract,unless

inducedbyfraud,inwhichcasethedefraudedpartymayrescindthecontract.Thus,ifA,

intendingtosellpropertytoBfor$10,000,inadvertentlywrites$5,000,andB,who
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shouldknowoftheerror,accepts,nocontractarises;butifAoffers$5,000becauseheor

sheisinerrorastothevalueoftheproperty,acontractdoesarise.

Simplecontractsarefrequentlyclassifiedasexpressandimplied.Anexpresscontractis

oneenteredintotermsexpressedinspokenorwrittenwords.Animpliedcontractisonethat

isinferredfromtheactsorconductoftheparties.

21.   arereferredtoascontractsofrecord.

A.Specialtycontracts B.Simplecontracts

C.Conclusivelegalobligations D.Exportcontracts

22.   arerequiredtobewritten,sealed,anddeliveredbythepartytobeboundin

accordancewiththecontracts.

A.Theformalitiesoftheirexecution B.Specialtycontracts

C.Thevalidityofthecontracts D.Promisestopay

23.Simplecontractsmaybe   .

A.oralandmaynotbeexecutedbythepartiestobebound

B.writtenorverbalandmaybeimpliedfromtheconductoftheparties

C.writtenandwillnotbesupportedbylaw

D.invalidthoughtheyareinawrittenform

24.Forthecontractinducedbyfraud,thedefraudedparty   .

A.mayrescindit B.hastoexecuteit

C.mustcarryitout D.maynotrejectit

25.WhichofthefollowingisNOTtrueaccordingtothetext?

A.Simplecontractsmaybeimplied.

B.Simplecontractsmaybeinferredfromtheactsoftheparties.

C.Specialtycontractsmaybeclassifiedasexpress.

D.Impliedcontractsareinferredfromconductoftheparties.

Questions26to30arebasedonthefollowingpassage:

  Theproductlifecycleconceptcandescribeaproductclass(e.g.gasoline-powered

automobiles),aproductform(e.g.stationwagons),orabrand(e.g.theFordTaurus).

ThePLCconceptappliesdifferentlyineachcase.Generally,however,thePLCisusedto

describeindustrysalesandprofitsforaproductideawithinaparticularproductmarket.

Salesandprofitsofanindividualproduct,model,orbrandmaynot,andoftendonot,
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followthelife-cyclepattern.Theymayvaryupanddownthroughoutthelifecycle———

sometimesmovingintheoppositedirectionofindustrysalesandprofits.Further,aproduct

ideamaybeinadifferentlife-cyclestageindifferentmarkets.

Agivenfirm mayintroduceorwithdrawaspecificproductduringanystageofthe

industryproductlifecycle.A “me-too”brandintroducedduringtheMarketGrowthstage

maynevergetanysalesatallandsufferquickdeath.Or,itmayreachitspeakandstartto

declineevenbeforetheindustryreachestheMarketMaturitystage.

Marketleadersmayenjoyhighprofitsduringthemarketmaturitystage,eventhough

industryprofitsaredeclining.Sometimestheinnovatorbrandlosesso muchinthe

Introductionstagethatithastodropoutjustasothersarereapingbigprofitsinthemarket

growthstage.

Strategyplannerswhonaivelyexpectsalesofonefirm’sindividualbrandtofollowthe

generalproductlife-cyclepatternarelikelytoberudelysurprised.Infact,itmightbemore

sensibletothinkintermsof“product-market”lifecyclesratherthan“product”lifecycles,

eventhoughthelattertermismorecommonlyacceptedandmorewidelyused.

Howweseeproductlifecyclesdependsonhowbroadlywedefinethemarket.About

80%ofallU.S.householdsownmicrowaveovens,whichwouldleadsometoconcludethat

microwaveovensareatthemarketmaturitystage.Inmanycountries,however,theyare

stillearlyinthegrowthstage—inSwitzerland,forexample,microwaveovenshada

householdpenetrationleveloflessthan15%in1994.U.S.microwavemanufacturerscan

extendtheirproductlifecyclesbyexpandingtheirdistributiontooff-shoremarkets.

Ifamarketisdefinedbroadly,theremaybemanycompetitors,andthemarketmay

appeartobeinmarketmaturity.Ontheotherhand,ifthefocusisonanarrowsub-market,

andaparticularwayofsatisfyingneeds,thenwemayobservemuchshorterlifecyclesas

improvedproductideascomealongtoreplacetheoldones.

26.Accordingtothepassage,Volkswagonbelongsto   .

A.aproductclass B.aproductform C.aproductbrand D.allofabove

27.Itcanbeinferredfromthepassagethat   .

A.salesofanindividualproductwillabidebytheprinciplestrictly

B.profitsofanindividualmodelwillfollowthelifecyclepatterncompletely

C.salesofanindividualbrandwillobservethelifecyclepatternwithoutanydeviation

D.sometimesprofitsofanindividualproductdon’tagreewiththelifecyclepattern
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28.A“me-too”brandinPassageTwoprobablymeans   .

A.abrandwhichIalsohave

B.abrandwhichismadebycopyingothers

C.abrandwhichismadebyimprovingtheotherbrandsinthesamefield

D.abrandothersalsoownormanufacture

29.Whichofthefollowinggroupswillmakeprofitseventhoughindustryprofitsare

decliningduringthemarketmaturitystage?

A.Companieswhichhavetheleadingpositioninthemarket

B.Companieswhichhaveinitiatedsuchabrand

C.Companieswhichfirstinnovatedsuchaproduct

D.Companieswhichhavethebiginvestmentinpromotion

30.Paragraph5mainlytellsusthat   .

A.microwaveovensareatthemarketmaturitystageintheUnitedStates

B.microwaveovenshadahouseholdpenetrationleveloflessthan15%inSwitzerlandin

1994

C.companiesormanufacturerscanextendtheirproductlifecyclesbyexpandingtheir

distributiontooff-shoremarkets

D.ourviewonproductlifecyclesisdecidedbyhowbroadlywedefinethemarket

非选择题部分

注意事项:

  用黑色字迹的签字笔或钢笔将答案写在答题纸上,不能答在试题卷上。

III.GivetheEnglishequivalentstothefollowingabbreviations.(10%)

31.specificduty

32.compoundduty

33.blackmarket

34.cornerthemarket

35.sideeffect

IV.PutthefollowingphrasesintoEnglish.(10%)

36.市场选择

37.生活方式
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38.思维方式

39.营销努力

40.产品设计

V.TranslatethefollowingsentencesintoEnglish.(20%)

41.我们必须按照公司总裁的指示行事(acton)。

42.在国际贸易中,货运单据往往代表持有人对相关货物的所有权(titletorelevantgoods)。

43.这位进口商从来没有不履行他自己的承诺(meetone’scommitment)。

44.我不能理解(makeout)孩子在说些什么。

45.这种代理也不可以废除(abrogate)或修改(amend)出口商通过其银行发出(pass)的指示。

VI.TranslatethefollowingsentencesintoChinese.(20%)

46.Intermsofdocumentarycollection,ourcompanyonlyacceptsDPsight,notDPafter

sight.

47.Ithinkthatitisverynormaltotakesomeriskinbusiness.

48.ThepresidentofthecompanyhasunderestimatedtheEnglishlevelofthestaff.

49.TheCanadianlackedfundtoinitiatetheproject.

50.Wedonotwishtoseethefriendlybusinessrelationsbetweenusdeteriorate.
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